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Fred DeLuca and Dr. Peter Buck 

opened the first SUBWAY® store in 

the city of Bridgeport, Connecticut, 

USA, in the summer of 1965. The 

company was later incorporated in 

the name of Doctor s Associates Inc. 
 

The SUBWAY® franchise has more 

locations worldwide than any other 

fast food chain in the world and each 

year, our growth creates thousands 

of new job opportunities across the 

globe. 
 

The SUBWAY® franchise system 

places a focus on making great 

sandwiches. In fact, it is so great, 

that many SUBWAY® customers 

have become franchise owners 

simply because they believe in the 

product. 
 
 
 
 

Exceptional growth 

With the SUBWAY® franchise 

system s outstanding support 

structure and operational history, it s 

no surprise that its global growth 

continues to accelerate.  
 

The SUBWAY® franchise was 

ranked the #1 global franchise 

among franchises with worldwide 

operations in the 2011 Franchise 

500® issue of Entrepreneur® 

magazine, based on research and 

analysis of those franchises having 

worldwide operations. 
 

The SUBWAY® business goal is 

to be the #1 sandwich store chain in 

both consumer ranking and location 

count in every market it serves. 
 

In most years, about 70% of new 

franchises are purchased by existing 

owners. 

 

SUBWAY® is a registered trademark of Doctor s Associates Inc. 

©2011 Doctor s Associates Inc. Franchise may be offered by 

prospectus, through affiliate companies. Numbers subject to 

change. Please visit www.subway.com for the latest store and 

country counts. 
 

*The SUBWAY® franchise was ranked the #1 franchise in 

category among franchises with worldwide operations in the 

2011 Franchise 500® issue of Entrepreneur® magazine, based 

on research and analysis of those franchises having worldwide 

operations.  

 

More than 34,000 SUBWAY® locations throughout the world 



 

 

 

Great food 

SUBWAY® Sandwich Artists  begin 

making customers  sandwiches on a 

varied selection of daily baked 

gourmet breads. With the option of 

many ingredients, the sandwiches 

are customised with an array of 

meats, cheeses, vegetables, and 

lastly topped off with exclusively 

formulated sauces. 
 

In addition, customers have the 

option of having their sandwiches 

toasted.  

 

 

 

Products you will be proud to serve 

The SUBWAY® franchise offers your 

customers many great options to eat 

a fresh meal, fast. 
 

Think about your customer base and 

all the potential consumers who 

patronise your business. Wouldn t 

the quality of the SUBWAY® products 

appeal to those consumers? 

  

 

Décor 

The SUBWAY® décor integrates the 

look of natural building materials - 

brick, wood, stone - into the stores 

and conveys to customers that 

SUBWAY® locations are warm and 

inviting family dining destinations. 


